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August 12, 1966 


Mr. Roy Keppy 
Davenport 
Towa 


We are real impressed as we are sure you are with the 
vigorous new interest that's being shown in the hog industry about 
doing something important about pork promotion, 


To do what we can to keep up this excitement and interest, 
we are planning a story for our next Hog Extra on "How to get and 
spend pork promotion funds." 


Frankly, we're looking for opinions and ideas, and we would 
very much like to have your views to use in the story along with 
others. 


If you can help us, would you write me in answer to either 
one or both of these questions: 


1. What do you think is the most practical way to get 
funds for pork promotion? 


2. How do you think added funds should be spent for best 
results? 





We're assuming the program of the National Live 
Meat Board would be continued of course. 

Hope you can find time to write a few paragraphs on this. 
I would appreciate hearing from you by September 1, if possible, 
Many thanks. 


Sincerely, 


Loe, 


FARM JOURNAL, INC., PHILADELPHIA 19105 

















